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WELCOME TO YOUR LATEST HMAA NEWSLETTER  
 
WOW! The inaugural Victoria Tourism Week is now over and what a success it was. Thank you to all our HMAA members 
and tourism industry colleagues who made it such a triumph.  
 
The HMAA hosted Amazing Race was just that, AMAZING! The 184 participants were exhausted at the end which was a 
great sign and you certainly deserved your drinks. Congratulations to the overall winners: All The Way YHA and close 
Runners Up: Eureka Skydeck, also to best costume winners: Safari Pete and the Supremes, Fed (Square) Bureau Of 
Intelligence (FBI) and IEP. There were terrific, specially designed t-shirts, crazy headwear and accessories and I wish we 
could have given you all prizes for your efforts.  
 
The Sports Tourism Forum held at the MCG was our biggest ever with more than 130 attendees listening to the AFL’s 
Andrew Demetriou, the VRC’s Dale Monteith and Bicycle Victoria’s Garry Brennan followed by wine tastings sponsored 
by VWIA. 28 Visitor Information Centres participated in the Week by running activities and all were a great success.  
Thanks must go to our sponsors and supporters: Destination Melbourne, V/line, OAMPS Insurance Brokers and VECCI. 
To check out photos and event summaries please visit www.victoriatourismweek.com.au 
 
Finally, this was the first and last Victoria Tourism Week from your current HMAA team as Brendan has now moved on, I 
am leaving next week for a role as Marketing and Partnership Development Manager for The National Trust and Edwina 
will shortly be going on maternity leave. My colleagues have been wonderful and I have thoroughly enjoyed my, almost 
three years, with Tourism Alliance Victoria and the VECCI family of Tourism and Event Associations.   
 
All the best for a stronger and bigger HMAA in the future.  
 
Anita Donnelly 
Executive Officer 
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IT'S A WRAP 2010 VICTORIA TOURISM WEEK EVENTS! 
 

 
VTIC & VEIC Quarterly Forum:  ‘Sports Tourism – The importance and value to our City and State’ – 8 September 
2010 
As part of the inaugural Victoria Tourism Week, VTIC and VEIC co-hosted the Sports Tourism Forum, on Wednesday 8 
September.  The event was held in the understated surrounds of the Jim Stynes Room at the MCG, with stunning views 
out over the ground.  
 
Our three guest speakers presented differing views on the importance and value of Sports Tourism to our City and State, 
using examples from their various sporting codes.   
 
As part of this unique experience, delegates had the opportunity to test their sporting knowledge prior to the Forum at the 
National Sports Museum.  Afterwards they enjoyed scrumptious canapés and stimulated their palettes with wine tastings 
from some of Victoria’s finest wineries, while networking with their industry colleagues. 
 
A couple of delegates were lucky enough to win a 30 minute scenic flight with mild aerobatics in a Tiger Moth plane, 
thanks to Vintage Tigermoth Joyflights and the opportunity for two to swim with the dolphins and seals in Port Phillip 
Marine Park, courtesy of the Crew at Sea All Dolphin Swims.  
 
We’d like to take this opportunity to thank our speakers: 
• Andrew Demetriou  – CEO of the AFL 
• Dale Monteith – CEO of the VRC 
• Garry Brennan – Public Relations for Bicycle Victoria 
 
Thank you too to our sponsors and supporters of this event: Austins Wines, Buller Wines, City of Melbourne, Destination 
Melbourne, Mount Avoca Wines, Mount Moriac Wines, National Sports Museum, OAMPS, Sea All Dolphin Swims, 
Tigermoth Joyflights , Tourism Victoria and the Victorian Wines Industry Association. 
 
To ensure you don’t miss the next VTIC Forum, save the date, Monday 15 November, where we will have Parliamentary 
Representatives discussing their tourism and events election strategies. 
 
The Tourism Industry Amazing Race – 10 September 2010 
As part of the inaugural Victoria Tourism Week, the Backpacker Operators Alliance of Victoria (BOAV) together with the 
Hotel, Motel and Accommodation Association (HMAA) held the first ever Tourism Industry Amazing Race!  
 
Over 180 competitors in 42 teams braved the ever changing Melbourne weather to battle it out in a three hour race 
throughout Melbourne’s CBD.    Teams completed a series of challenges and activities to try and score the most points to 
claim the grand prize.   
 
Melbourne Central YHA, Radisson on Flagstaff Gardens and Urban Central all hosted various team challenges.  The 
latter played host to Rap Jumping for 10 lucky contestants whose teams made it to the final pit stop first! 
 
We’d like to thank everyone who participated in the race and congratulate the following successful teams: 
 
Best Dressed Team:  Safari Pete and the Supremes 
Runners Up: Eureka Skydeck 
Winners of the Amazing Race: All the Way YHA 
 
We would also like to take the opportunity to thank all of our sponsors and supporters of this event, who helped make this 
event the great success that it was:  
 
Sponsors:  OAMPS, V/Line, Yarra Trams 
Supporters:  Colonial Tram Car Restaurant, Destination Melbourne, Eureka Skydeck, Melbourne and Olympic Parks, 
Rap Jumping & Urban Central  
 
Click here to view photos from events throughout Victoria Tourism Week. 
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LATESTS NEWS 
TOURISM AUSTRALIA TO HOST “THE OPRAH WINFREY SHOW” IN AUSTRALIA  
Popular US talk-show, “The Oprah Winfrey Show,” is set to travel to Australia this 
December to film at least two episodes that will air in early 2011.  
 
The announcement includes a partnership between Tourism Australia and “The Oprah 
Winfrey Show,” which will enable Australia to be showcased to audiences worldwide 
as part of the shows, Tourism Australia Chairman, Geoff Dixon announced today. 
More… 
 
 
FEDERAL GOVERNMENT TOURISM PORTFOLIO CONFIRMED 
Victoria’s peak tourism industry policy council welcomes the announcement of Prime Minister Julia Gillard’s Cabinet. 
VTIC CEO Todd Blake says Martin Ferguson’s re‐appointment as Tourism Minister is a welcome continuation of his 
engagement with the sector. “The re-appointment of Minister Ferguson should mean the objectives of the National 
Long‐Term Tourism Strategy (NLTS) are achieved more quickly,” says Mr Blake. The Strategy was established under 
Minister Ferguson’s leadership so it is fitting he will oversee its continuation.  
 
It’s vital that the NLTS provides an environment that fosters tourism investment, as well as properly resources tourism 
marketing. This will allow Australia to compete on the global stage for the hearts, minds and wallets of visitors from long 
and short haul markets” says Mr Blake. HMAA Victoria noted a number of new appointments in Prime Minister Gillard’s 
Cabinet which will help shape the Government’s engagement with the tourism Sector. These include:  
 
• The appointment of Nick Sherry to assist Minister Ferguson in the tourism portfolio  
• Simon Crean in his new Regional Development portfolio   
• Craig Emerson’s appointment as Minister for Trade 
• Anthony Albanese’s appointment to the Infrastructure and Transport portfolio  
• Chris Bowen’s appointment as Minister for Immigration and Citizenship 
• Chris Evans’ new role in the Jobs, Skills and Workplace Relations portfolio 
 
“Tourism underpins over 500,000 jobs and generates $92 billion per annum of the economy. The prosperity of the 
sector must be facilitated by an all-of-government approach and BOAV looks forward to engaging with each of the 
Ministers who will shape the Federal Government’s policy delivery for the sector,” says Mr Blake. 
 
 
VICTORIA'S TOURISM & EVENTS INDUSTRY STRATEGY 2020 
Victoria’s Tourism and Events Industry Strategy 2020 has been developed by the Victoria Tourism Industry Council and 
the Victoria Events Industry Council, in collaboration with HMAA and the broader industry. It follows on from the Tourism 
and Events Strategy 2016, first developed by the industry in 2008, and incorporates an assessment of where we are 
coming from and outlines a vision for where we want to go. 
 
Much work has occurred over the past four months to develop this Strategy, including stakeholder consultations, an 
industry workshop, and other stakeholder input. Significant input to the strategy has been provided by Professor Leo Jago 
and Professor Margaret Deery of Tourism and Business Events International, and Erin Joyce of Lightfoot Marketing Pty Ltd 
in the preparation of this Strategy. 
 
The Strategy represents the commitment and drive of the industry to demonstrate leadership in setting and achieving its 
future goals. Much has happened since the previous industry strategy was first developed and the environment within 
which operators compete has changed markedly. This has reinforced the need for a reassessment.  
 
The Strategy incorporates a review of the previous industry strategy and sets out a plan to accomplish future growth - in 
the four key focus areas of: 
• Leadership 
• Industry development 
• Infrastructure  
• Marketing 
 
A key determinant to achieving industry goals will be the level of engagement and participation by industry operators and 
key stakeholders. Increased engagement, further collaboration and a commitment to ongoing industry and product 
development is vital to capturing the benefits of future growth markets. The Strategy also incorporates Victoria's Events 
Industry Development Plan - an industry development plan for the events industry. It is important to note that this is the 
first such plan developed and represents a significant step forward for the events industry. The real test of any strategy or 
plan is of course is in the implementation - and so the real works begins now. 
 

http://www.wwfax.com.au/mtcgi/tracklink3.php?x=00EC4AE7.014940A3&href=http%3a%2f%2fwww.tourism.australia.com%2fen-au%2fnews%2fmedia-releases_6092.aspx
http://www.vtic.com.au/


$12.5 MILLION CALL FOR STUDENTS TO WORK IN REGIONS 
Regional Victorian students studying at a tertiary level away from home will be given a big incentive to return under a new 
$12.5 million work experience program launched today. Regional and Rural Development Minister Jacinta Allan opened 
applications for the $12.5 million Young Professionals Provincial Cadetships Program. Read more... 
 
 
NEW $2 MILLION FUND FOR SIGNIFICANT SPORTING EVENTS 
Victoria will continue to remain a world leader in hosting significant sporting events thanks to a $2 million boost from the 
Brumby Labor Government, Sports Minister James Merlino has said.  
 
Event organisers, state sporting associations, sporting venues and Local Government Authorities can now apply for 
grants of up to $300,000 to host events in Melbourne and regional Victoria as part of the new Significant Sporting Events 
Program. Read more... 
 
 
BUSINESS INFORMATION AND OPPORTUNITIES 
 
ACCOMMODATION CRISIS MANAGEMENT STUDY  
The School of Tourism, University of Queensland is undertaking a 
nation-wide research to evaluate the current level and nature of 
crisis planning by managers in the Australian accommodation 
industry, and to identify factors that influence crisis planning 
behaviour. 
 
This study will also provide insights which can be used for future industry training, and offer suggestions to 
accommodation operators interested in improving their crisis readiness strategies. This 15-minute survey can be 
completed by anyone, including owners, CEOs, executive committee members, regional managers, area managers, 
general managers and managing directors, as well as departmental heads (such as HR managers or rooms division 
manager etc.) working in the accommodation industry.  
 
Consent - Participation in this survey is entirely voluntary and you are free to withdraw at anytime. Completion and 
submission of the survey is accepted as an indication of your consent to participate.  
 
Confidentiality - This is an anonymous survey. All responses will be strictly confidential and will not be accessible to 
anyone other than the research team.  
 
Click here to undertake the survey  
 
 
TOURISM E-KIT: NOW ON VIDEO 
Australian Tourism Data Warehouse’s (ATDW) popular tourism e-kit tutorials are now available online in video format, 
enabling operators to reduce their learning consumption time by 50 per cent. 
 
The free e-kit is features 41 online marketing tutorials for tourism operators, covering everything from the basics of 
developing a good website to advanced topics like search engine marketing and online product distribution. 
 
The videos complement the existing tutorials and were created to assist the busy tourism operator and cater for different 
adult learning styles. 
 
Access the e-kit tutorial videos by visiting the Tourism Online Marketing E-Kit page on Tourism Victoria's corporate site. 
 
 
ATO SMALL BUSINESS BENCHMARKING TOOLS 
The ATO has produced a series of small business benchmarks that are designed 
to help business assess their own business' performance and assist in meeting 
their tax obligations. There are 'performance' and 'input' benchmarks available.  
 
Current benchmarks of possible interest to the tourism and events industry include: Liquor retailing, pubs, taverns and 
bars, restaurants, catering services, coffee shops, craft shops, florists, gift stores, sports, camping and fishing retailing, 
bakeries and hot bread shops, cake shops and patisseries, beauty services, and taxi drivers and operators.  
 
If you would like to recommend that the ATO creates a benchmark for an industry not already included please 
send your suggestion to VECCI Senior Policy Adviser, Jodie Wickham, on email jwickham@vecci.org.au.  For more 
information on the benchmarks and to compare your own business, see www.ato.gov.au 
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NO LEAVE, NO LIFE EMPLOYER PROGRAM – INDUSTRY OPPORTUNITIES  
Tourism Australia is seeking expressions of interest from industry who would like to work with No 
Leave, No Life employers to provide competition prizes to motivate their staff to take annual 
leave within Australia. Over the past 18 months over 800 organisations have signed up to the 
program with a potential reach of over one million employees. If you are interested in working 
with our employer organisations email No Leave No Life for more information. Find out how to 
implement the program up in your workplace. 
 

 
TESTING THE FLEXIBILITY OF MODERN AWARDS 

VECCI's application to Fair Work Australia on behalf of their members addresses 
issues a number of industries are facing regarding the modern awards. The minimum 
number of employable hours set by the awards do not meet their stated objective of 
‘social inclusion’ and are not flexible enough for either employers or employees. 
 
The application by VECCI is across 80 awards; however the positive impact of 
flexible minimum engagement hours is likely to provide the greatest benefit to 
employees in service industries where flexible working hours are an important feature 
of employees' capacity to balance work with study, parenting commitments or 
recreation activities.  

 
The current minimum engagement periods are three or four hours for most tourism and events related awards. A 
shortening of minimum engagement will help businesses in the tourism and events industry to secure staff during peak 
periods of demands. A shorter minimum engagement will also provide employers more flexibility to ensure skilled staff are 
able to work when they are available, i.e.: around other commitments such as child care or study. 
 
VECCI's application is in no way intended to remove the safety net that exists within modern awards, but as a way to get 
more people employed, at the same time as helping employers improve productivity and improve diversity in the 
workforce. 
 
 
LATEST BLOGS 
To read articles about tourism and other topics affecting the wider business community, visit The VECCI Blog at 
http://blog.vecci.org.au. 
 
 
TOURISM VICTORIA RELEASES WORKFORCE DEVELOPMENT PLAN 
Tourism Minister Tim Holding last week released Victoria’s Tourism Workforce Development Plan. The plan has been 
developed to ensure the State’s tourism industry achieves the target of employing 225,000 people by 2016. The plan 
addresses the key challenges in attracting and retaining individuals with the required skills and experiences. Click here to 
download the plan.  
 
 
CHOOSING THE BEST INTERNET SYSTEM FOR YOUR GUESTS  
Deciding how best to deliver a reliable and profitable Internet service to your guests can be a difficult and challenging 
task. Internet technology changes quickly and there are a plethora of products and suppliers, not to mention a variety of 
ownership and profit-share models. Meanwhile your guests increasingly expect to be able to access the Internet in more 
places, at higher speeds, and at cheaper prices.  
 
Together, these factors can make it difficult for accommodation managers to identify the best billable Internet system to 
service their particular guests, both today and into the future. Read more... 
 
 
FIRE SAFETY 
New building fire safety regulations became enforceable on 1 July 2009 and owners and managers of every 
accommodation business (and in particular larger occupancy businesses) must have taken steps to ensure they are 
compliant. The regulations aim to ensure persons can evacuate from buildings in the event of a fire, something that would 
appear from the instances mentioned here are certainly working. Read more... 
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BALCONY SAFETY: YES! YOU COULD BE LIABLE 
Balconies are not a luxury. In a resort they are essential. Imagine a magnificent sea panorama or alpine forest vista  
without being able to admire it from a balcony…unheard of. 
 
However they have also become a source of major problems for the accommodation manager. The problems are twofold: 
one the accommodation manager can do something about. In the other the accommodation manager is powerless. But 
that does not mean they cannot be held liable, such is today’s litigious world. Read more... 
 
 
INDUSTRY NEWS 
 
CHINESE TOURISTS IN VICTORIA THE BIGGEST SPENDERS 
International visitors to Victoria spent $3.9 billion in the state last year, figures reveal. Visitors from China were the top 
spenders, outlaying more than $600 million on entertainment, accommodation and gambling. And there is more to come 
with Chinese visitor numbers expected to overtake New Zealand as the biggest in Victoria within five years as more direct 
flights come on line. The Great Ocean Rd, Daylesford and Mornington Peninsula have proved major drawcards: spending 
rose five per cent to almost $300 million. 
 
 
YOUNG TOURISM NETWORK CELEBRATES FIFTH BIRTHDAY 
 

 
 
Over 100 upcoming industry professionals celebrated the Young Tourism Network’s fifth anniversary at Hilton Melbourne 
South Wharf on 26 August. Embracing a Spanish theme, the event celebrated the contribution of the volunteers and 
members of the Young Tourism Network. The Hon Tim Holding MP, Minister for Tourism and Major Events, was the 
keynote speaker.  
 
The network was established 5 years ago with the aim of assisting young tourism professionals develop their skills and 
contacts. Since then, the membership base has grown significantly and now has over 400 members, ranging from 
students to industry professionals. 
 
The Young Tourism Network is auspiced by Tourism Alliance Victoria and supported by industry partners including 
Tourism Victoria, City of Melbourne, Victoria University, William Angliss Institute, AAA Tourism and Destination 
Melbourne Limited. To find out more visit www.youngtourismnetwork.com  
 
 
VIRGIN BLUE GROUP EXPANDS SERVICES IN MELBOURNE  
Melbourne Airport welcomes the Virgin Blue Group’s announcement that the airline will be 
expanding services on five of their successful routes out of Melbourne this year. 
 
From tomorrow, Pacific Blue will increase services to Denpasar from five weekly to daily and 
from 31 October, will increase services to Christchurch from four weekly flights to daily. 
 
 
SYDNEY DOMINATES AUSSIE GFC REBOUND  
The Australian hotel industry has rebounded strongly from the global financial crisis having recorded one of the highest 
percentages of occupancy globally and one of the largest percentage increases in revenue per available room for the 
year to May 2010, according to Deloitte. STR Global figures show hotel occupancy in Australia for the year to May 2010 
were 73 per cent, up 4.7 per cent. In the same period, revPAR was up 34.8 per cent to US$108.86, considerably higher 
than the averages for Asia Pacific (24.2 per cent), Central and South America (18 per cent), Europe (5.3 per cent), and 
North America (1.9 per cent). The Middle East remains the only region in the red (-9.4 per cent revPAR drop). Read 
more... 
 
 
REGIONAL TOURISM ACTION PLAN FOR 2011 
Australia’s peak regional tourism body, the Australian Regional Tourism Network (ARTN), has developed a blueprint to 
demonstrate how tourism can further underpin regional economies. At the annual convention held 16 to 20 August in the 
Yarra Valley, this change of focus, which was once a sector driven by marketing, now sees marketing as only part of the 
solution. Read more... 

http://accomnews.com/modules/AMS/article.php?storyid=2702
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TAPPING INTO TOURISM GUIDE RELEASED  
Destination Melbourne launched the ‘Tapping into Tourism’ guide as a part of Victoria Tourism Week celebrations. The 
guide has been designed to help Local Government and Trader Groups across Melbourne tap into the Visiting Friends 
and Relatives multi-billion dollar tourism industry. For more information visit www.destinationmelbourne.com.au. 
 
 
MELBOURNE AIRPORT PASSENGER ARRIVALS UP SIX PER CENT 
Melbourne Airport has reported a six per cent boom in international passenger arrivals during the past year, lifting the 
number of passengers landing in Victoria to 26 million. Overseas passenger numbers rose 13 per cent to 5.5 million 
arrivals, the airport’s chief executive Chris Woodruff reported. Addressing key stakeholders Mr Woodruff said that 
domestic passenger numbers were up four per cent to 20 million. 
 
 
GREAT MINDS THINK ALIKE  
Whilst our national leaders were in Canberra battling out the top job of running the country, the future leaders of the 
Melbourne tourism industry came together to reflect on their personal leadership journey at the Melbourne Tourism 
Industry Leadership Summit. 
  
The Leadership Summit delivered by Destination Melbourne with the support of Melbourne Airport, City of Melbourne, 
Tourism Victoria and Tourism Alliance was aimed at providing a forum for the participants of the leadership program to 
come together and share their experiences on the road to leadership through the program, and also help to formulate 
strategies to help grow Melbourne as an outstanding global visitor experience. 
  
The format for the day was delivered through thought provoking discussions around a conversational cafe style 
environment, and stimulated by conservations of leadership which transpired between notable leaders, external to the 
Tourism Industry in Stephen Mayne - Manningham City Council and shareholder activist, Sean Silvey CEO of Spotless, 
Denise O'Brien CEO of Centre of Adult Education, Kay Rundall CEO of City of Port Phillip, and Jason Eades CEO of 
Koori Heritage Trust. 
  
Discussions and outcomes were captured by cartoonist, Simon Kneebone and also formally delivered to representatives 
of the Destination Melbourne board for consideration when reviewing the organisations strategic plan. The 
common highlight of the day as quoted by the participants was "the opportunity to network with their peers who are 
passionate about tourism and have a shared vision to grow Melbourne as an outstanding global visitor experience." 
 
 
AUSTRALIA NAMED TOP TRAVEL DESTINATION 
Australia has been voted as a top future holiday destination by more than 6,700 people who took part in the Visa - Pacific 
Asia Travel Association (PATA) Asia Pacific Travel Intentions Survey 2010. Forty per cent of the respondents said they 
would consider travelling to Australia or Japan in the next two years. When asked to name the most likely destination for 
their next Asia Pacific holiday, 17 per cent named Australia as their top destination. 
 
 
VICTORIA, SA BENEFIT FROM SA SEAT BOOST  
Victoria and South Australia would see an additional 21 Jetstar flights per week out of Adelaide and Melbourne as a result 
of Jetstar making over half of an additional 820,000 seats that will go onto domestic routes. 
 
Jetstar announced this aggressive plan after Virgin Blue signed an agreement with Etihad last week to connect Virgin 
Blue’s international arm, V Australia, to Etihad’s Abu Dhabi hub with flights between Sydney and Brisbane and the Middle 
East from November. Virgin Blue last week announced a net profit for the year to June 30, 2010 of $21.3 million, with 
Virgin Blue’s domestic short haul business posting an underlying pre-tax profit of $128 million. Read more... 
 

 
 
MURRINDINDI/MITCHELL BUSHFIRE TOURISM RECOVERY GROUP 
Stay up to date with the latest developments as the Shires of Murrindindi and Mitchell recover from 
the 2009 Victorian bushfires. Log onto www.watchusgrow.com.au for news updates, upcoming 
events, a directory of businesses operating within the shires and more. 
 
 

 
 
NEW HOTEL PROPOSED FOR COLLINS STREET IN MELBOURNE 
Golden Age Development Group is pushing ahead with plans to build a 32 level skyscraper on the former Naval & Military 
Club site, at 27 Little Collins Street. Golden Age’s proposal includes a hotel for the lower 14 levels of the building, and 
apartments for the skyrise levels. Like the Westin Hotel, residents of the Little Collins Street apartments will be able to use 
the development’s hotel services. Colliers International director Tim Storey said the tower was the first of its kind at the 
Paris end of the CBD. 
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SIX-STOREY APARTMENT HOTEL PLANNED FOR GEELONG 
A six-storey hotel featuring large scale art installations is earmarked for the Geelong CBD. Plans for the building, to 
contain 48 serviced apartments, have been submitted to the City of Greater Geelong. The Vue Hotel will feature two 
artwork panels on the Corio St facade, one of which will be permanent and the other will change annually. Both will show 
Geelong waterfront landmarks or other tourism images. Steel sculptures and other art installations are also planned for 
the building. Three permit applications have previously been granted for various developments for the site, which sits 
between the Ritz Hotel and the Promenade Apartments on Bellerine Street, but all have expired before work began. 
 
 
ACCOR TARGETS FRANCHISING AND ASIAN DEVELOPMENT 
Hotel group Accor is focusing on expanding its franchise operation in Australia as new developments remain tough to 
stack up against more viable local projects and other opportunities across the Asia-Pacific region. Accor Asia Pacific’s 
chairman and chief operating officer, Michael Issenberg, says that Australia is still the most profitable part of the hotel 
group’s regional operations. Accor has signed four new franchise hotels which include the All Seasons hotel in 
Warrnambool, Victoria, a Mercure hotel in Maitland, NSW and another in Horsham, Victoria. The shift in Australia to 
franchise development, while limiting investment, is in line with Accor’s global “asset right” strategy. Eventually, 80 per 
cent of Accor hotels are to be run as franchises, leases or management contracts against the current 60 per cent. By 
contrast, in Asia, property is at the heart of Accor’s operations. Issenberg is working with developers and institutions to 
expand the number of Accor properties across Asia. 
 
 
COMPLETED APARTMENT-HOTEL COMPLEX WINS AWARDS 

   
The Quay West Resort & Spa at Falls Creek has just recorded some milestones – the west wing of the complex has been 
completed, its apartment-hotel concept is working, and it has picked up some architectural prizes. The resort, which forms 
an entry point to the Falls Creek village, opened last year with only its “east wing” running. That’s now been joined by the 
“west wing,” completing the 63 one, two, three and four bedroom apartment complex, which includes shops, cafés, 
restaurants, and the day spa. The $65 million resort has been developed by Zacamoco, a joint venture between Morry 
Schwartz’s Pan Urban and Callum Fraser of architectural firm Elenberg Fraser. Pan Urban director Tim Gurner said 
occupancy had averaged 87 per cent in the past year. The resort has also taken out two prizes – winning the resort 
category in the 2009 Australian Timber Design Awards, and alpine accommodation in the 2009 Hotel & Accommodation 
Management Awards. 
 
 
THIRD ART SERIES HOTEL OPENS  
Melbourne’s The Blackman Hotel opened on 15 August, the third hotel to open in the $500 million Art Series Hotel 
development over the past 10 months. Capping off a stellar year for the Art Series Hotel Group, the hotel joins the 
plethora of development activity on St Kilda Road and the greater Melbourne CBD, fulfilling an unprecedented need for 
hotel rooms and high-end residential style accommodation in Australia’s cultural capital. 
 
The 16 floor, 209 room hotel is inspired by Australia’s most famous figurative artist Charles Blackman. Set behind Airlie 
Mansion in Melbourne’s commercial hub 2.5km from the CBD, The Blackman will accommodate the corporate traveller 
and residents relocating to Melbourne or on temporary projects.  
 
 
75 PER CENT OF NEW PROJECTS WILL BE APARTMENTS  
A report from CBRE Hotels has backed serviced apartments as the growth accommodation future. Serviced apartments 
are proving profitable for operators, as more business travellers are checking in for longer-term stays. Families are also 
keen to book them for holidays to avoid paying high room-service fees. 
 
The CBRE report says 75 per cent of new accommodation projects - either planned or under construction - will involve 
serviced apartments, given the financing constraints on new hotels and the comparative cost benefits of serviced-
apartment project. Read more... 
 
 
HOTELS NAME AND SHAME GUESTS 
A website that allows accommodation providers to blacklist guest will be launched in the UK this week. About 10,000
small hotels, B&Bs, holiday letting agencies and campsites are expected to join the subscription-based GuestScan
network, which will enable them to check whether a guest's name is on a blacklist before they accept a booking. Read
more... 
 

http://accomnews.com/modules/AMS/article.php?storyid=2739
http://www.travelmole.com/stories/1144160.php?mpnlog=1&m_id=s%7Ebs%7EdY!T_
http://www.travelmole.com/stories/1144160.php?mpnlog=1&m_id=s%7Ebs%7EdY!T_


 
NEW HMAA MEMBERS 
 
Begonia City Motor Inn 
Our 3.5 star rated motel is situated in a quiet suburban location, only seven minutes drive from the Ballarat CBD and 
attractions. Our units are configured as standard, spa, family and two-bedroom self-contained, and are non-smoking. 
Wireless broadband and Austar is complementary, and our units offer modern 81cm flat screen televisions. Our property 
features a swimming pool and BBQ area in pleasant garden surrounds, and the licensed Sebastopol Bowling Club is 
located opposite our property with dining facilities every day. We are a proud member of Golden Chain Motor Inns, and 
look forward to welcoming HMAA members to Ballarat. 
 
Governor Gipps Motor Inn 
The Best Western Governor Gipps Motor Inn is the ideal place to stay when visiting Traralgon and its surrounds. Whether 
on business or pleasure you will find our accommodation will suit the most discerning of guests. A warm welcome awaits 
you at this family owned and operated property, we will be happy to advise you on all the attractions Gippsland has to 
offer. 
 
All our rooms are beautifully appointed with Queen Size Beds and Doona's, Climate Control, Wide Screen LCD TV's with 
Cable TV, FAST and RELIABLE Wireless Internet to ALL rooms and a fantastic Restaurant and Swimming Pool also on 
site. Situated in Traralgon and with in walking distance of the town centre and shopping plaza. Traralgon is the heart of 
some of Gippsland’s most beautiful country.  
 
Moonee Valley Views Apartments 
Moonee Valley Views Apartments are located directly opposite Moonee Valley Racecourse, offering magnificent views of 
both racetrack and Melbourne's city skyline. Situated just 6 kms from the Melbourne Central Business District and 15 kms 
from Melbourne International Airport making Moonee Valley Views Apartments the perfect choice in four star 
accommodation when visiting Melbourne. 
 
 
GET TO KNOW YOUR HMAA BOARD 
 
Name: Emma Hall 
 
Title: Business Development Executive – M.I.C.E for the Melbourne Marriott Hotel 
 
Place of birth: Melbourne 
 
Zodiac sign: Libra 
 
Favourite holiday destination: Japan. I visited Tokyo, Niseko, Osaka and Kyoto 
in March and fell in love with them all. I can’t wait to go back. 
 
Dream holiday destination you’ve not yet travelled to:  South America 
 
A location you’d never go back to:  Edinburgh after two unsuccessful attempts 
to attend Hogmanay on New Years Eve. Both times were cancelled due to gale 
force winds and bucketing rain! 
 
Favourite movie: Love Actually 
 
Most prized personal possession: My 3 cameras, I can’t stop buying them. 
 
When I was a child I wanted to be… a librarian 
 
If you could have 3 people to dinner who would they be and what would you cook? My Husband, Mum and Step 
Dad. All currently living in Perth which is where I moved from 6 weeks ago. I wouldn’t bother cooking, I would take them to 
one of the many fantastic restaurants Melbourne has to offer! 
 
If you were given $20,000 to invest in your business, what would you do? Organise a huge marketing campaign, 
covering as much of Australia as possible. 
 
Finish this sentence: “I’d love to take a booking from…” any competitor hotel! 
 
What do you value most about your HMAA Membership? Future networking potential and learning more about 
Victoria 
 
 
  



LATEST IN RESEARCH 
 
VTIC Tourism Industry Survey: Difficult August quarter conditions; stronger November quarter expected 
Thank you to those who participated in the August Quarter 2010 Survey of Business Performance and Outlook, produced 
by the Victoria Tourism Industry Council (VTIC).  
 
A Summary of the Results: 
Trading conditions within the tourism industry were difficult over the August quarter 2010. Respondents reported a 
widespread decline in profitability, influenced by ongoing wage costs and a small net decline in sales and selling prices. 
Respondents also indicated a decline in employment and overtime levels over the past three months. The growth in 
investment reported in the pervious quarter eased in the three months to August.  
 
State Government regulation and wage costs were the most commonly identified factors constraining business growth. 
Concern over State Government regulation was reported equally across the State, while regional businesses reported the 
highest level of concern over wage costs. The majority of additional comments made by survey respondents this quarter 
related to regulation, taxes and government charges, as well as concern over rising costs and the impact of this on both 
business and consumers. 
 
Over the coming quarter, respondents expect a widespread improvement in general business conditions, as the start of 
the peak tourism season approaches. Over this period, respondents expect an improvement in profitability, sales, selling 
prices and employment levels. While positive, any improvement in business investment is expected to be moderate. 
The level of optimism within the tourism industry about trading prospects over the longer term declined for the third 
consecutive quarter. Overall, businesses located in the metropolitan area were more optimistic than those located in 
regional and rural Victoria. 
 
To download a copy of the survey results please visit www.vtic.com.au. 
 
Congratulations to Peter Adams of Travellers Auto Barn for winning 2 tickets to one of VECCI's signature events (up to 
the value of $260).  
 
 
Strong results for Victoria: International & National Visitor Survey results - Y/E June 2010 
International visitor expenditure in Victoria grew by 7.5 per cent to $3.9 billion, outperforming growth by key competitors 
New South Wales (-1.2 per cent) and Queensland (-3.5 per cent) and the national average (+1.0 per cent), achieving the 
highest recorded expenditure for the State. 
 
Growth in international overnight visitors and nights in Victoria also outperformed New South Wales, Queensland and the 
national average for year ending June 2010, also reaching the highest numbers for the State on record, despite a year 
heavily influenced by the global financial crisis. 
 
International overnight visitors to Victoria increased by 4.5 per cent to 1.55 million visitors for the year ending June 2010, 
compared to 3.1 per cent for the national average. Leisure visitors (Holiday and VFR) to Victoria recorded a year-on-year 
increase of 2.4 per cent. Nights spent by total international visitors in Victoria grew by 14.1 per cent to 41.0 million 
(compared to national growth of 4.9 per cent). 
 
For the year ending June 2010 Melbourne had its highest recorded number of visitors, visitor nights and expenditure: 
• 1.45 million international overnight visitors, up 4.7 per cent year-on-year 
• 36.1 million international nights, up 13.2 per cent year-on-year 
• $3.59 billion, up 7.7 per cent year-on-year 
 
International overnight visitor expenditure in regional Victoria also increased year-on-year (+5.3 per cent) to reach $299 
million, outperforming the national regional average (-3.8 per cent). Visitor nights in regional Victoria increased by 20.5 
per cent to 4.82 million - another record high. However, with visitor numbers to regional Victoria continuing to decline (-2.8 
per cent), the results show that those who do travel to regional Victoria are staying longer and spending more, with the 
average length of stay reaching the highest ever recorded at 15.5 nights.   
 
The contrasting results between Melbourne and regional Victoria are reflected to some extent in the findings from the 
recent August Quarter VTIC Tourism Industry Survey which indicates that, overall, businesses located in the metropolitan 
area were more optimistic than those located in regional and rural Victoria. 
 
Victoria experienced growth across all the purpose of visit segments, with both the Education (+11.3 per cent) and 
Business (+11.3 per cent) segments showing strong increases, despite the impact of the global financial crisis and media 
associated with attacks on Indian students.  
 
  

http://www.vecci.org.au/VTIC/Policy_Advocacy_and_Representation/Research/Quarterly_Tourism_Industry_Performance_and_Outlook_Reports/Pages/default.aspx


National Visitor Survey results 
For the first time since March 2008, Victoria experienced year-on-year growth for all intrastate indicators - overnight 
visitors, nights and spend. Victoria recorded an increase in both domestic overnight visitors and visitor nights for the year 
ending June 2010, outperforming the national average. Victoria regained its lead over Queensland in the number of 
domestic overnight visitors, to become the second-ranked State for year ending June 2010.  
 
Travel trends for all of Australia indicate an increased preference for domestic daytrips, with Victoria increasing 6.8 per 
cent closely following the national trend of 6.7 per cent year-on-year increase. Melbourne was the key driver for the 
increase, up 11.0 per cent in daytrip visitors. Daytrips to and within regional Victoria increased 4.5 per cent for the year 
ending June 2010 compared to the previous year, to reach 24.6 million daytrips, with an average annual growth of 4.9 per 
cent from June 2006 to 2010. 
 
Expenditure within Victoria declined slightly year-on-year, indicating that visitors are staying longer in Victoria but 
spending less per night on average. Nevertheless, domestic overnight visitors spent $97 million more in Melbourne than 
in Sydney ($4.53 billion compared to $4.43 billion) for the year ending June 2010. Domestic overnight visitor expenditure 
in regional Victoria increased by 2.7 per cent to $3.95 billion.  
 
Domestic visitors and visitor nights to regional Victoria increased by 1.6 per cent to 10.2 million visitors and 4.7 per cent to 
32.0 million nights for the year ending June 2010. This was higher than growth for the national regional average for 
visitors (+0.2 per cent) and visitor nights (+1.8 per cent). This growth was influenced by both interstate visitor nights (+4.0 
per cent to 7.8 million) and intrastate visitor nights to regional Victoria (+4.9 per cent to 24.2 million). 
 
For the full reports on both surveys visit www.ret.gov.au/tra 
 
 
New research on Regional Expenditure 
Tourism Research Australia has released a new report: Regional Expenditure 2009. The report is now available for free 
download. 
 
 
New research on Victoria's Daylesford and the Macedon Ranges 
New research on Victoria’s Daylesford and the Macedon Ranges Tourism Research Australia has released a new report: 
Daylesford and the Macedon Ranges Visitor Profile and Satisfaction Report.  
 
The report is now available for free download. 
 
 
Engaging Tourism Enterprises: How operators source information for business improvement 
Research undertaken at Victoria University’s Centre for Tourism & Services Research has found that small and medium 
sized tourism enterprises favour the internet as the primary source of information for managing their business, but are 
sometimes overwhelmed by the quantity of material and are frequently uncertain about the quality, accuracy and currency 
of the available information. The second most frequently used resource for information is from tourism and industry 
bodies. 
 
The authors of the report recommended strengthening the connections between these two information sources so that 
tourism bodies and industry groups are positioned as “honest brokers” to filter and summarise relevant information and 
provide knowledge which will be meaningful for members. The full report is available at:  
http://www.crctourism.com.au/bookshop/ 
 
 
New ABS Arrivals figures released 
There were 5.7 million visitor arrivals during the year ended July 2010, an increase of 5 per cent relative to the previous 
year. There were 3.3 million visitor arrivals to Australia in the seven months to July 2010, an increase of 5 per cent 
relative to the same period of the previous year. More... 
 
 
UPCOMING EVENTS 
 
GLOBAL DESTINATIONS FORUM – EDINBURGH  
Destination Melbourne’s annual Global Destinations Forum will be held the evening 
of Tuesday 5 October. The keynote speaker this year will be Kenneth Wardrop, Chief 
Executive, Destination Edinburgh Marketing Alliance Ltd.  
 
This event follows the successful forum last year which featured Clive Geddes, Mayor of Queenstown, New Zealand. 
Click here to register. 
 
  

http://www.ret.gov.au/tra
http://www.wwfax.com.au/mtcgi/tracklink3.php?x=00EADF13.0137D5B1&href=http%3a%2f%2fwww.ret.gov.au%2ftourism%2ftra%2fregional%2fexpenditure%2fPages%2fdefault.aspx
http://www.wwfax.com.au/mtcgi/tracklink3.php?x=00EA79DB.01320F71&href=http%3a%2f%2fwww.ret.gov.au%2ftourism%2fDocuments%2ftra%2fDestination%2520Visitor%2520Survey%2fVPS_Victoria_Daylesford_acc_FINAL.pdf
http://www.crctourism.com.au/bookshop/
http://www.wwfax.com.au/mtcgi/tracklink3.php?x=00EBECC2.0143FC6B&href=http%3a%2f%2fwww.tourism.australia.com%2fen-au%2fresearch%2fvisitor-arrivals-data.aspx
http://www.destinationmelbourne.com.au/files/Events/Global_Destinations_Forum_Invite.pdf


CTIG PARTNERSHIPS CONFERENCE - REGISTRATIONS NOW OPEN 
The inaugural pARTnerships conference is to be held in Bendigo on Thursday 14 
and Friday 15 October. pARTnerships will bring together leading thinkers and 
speakers on the subject of culture and tourism who will help put cultural tourism 
under the spotlight. 
 
Thursday 14 October - 6pm Conference Opening 
Join us for a great night of networking on the Thursday evening for the official 
launch of the pARTnerships conference. To be held at the Bendigo Art Gallery. 

 
Friday 15 October - 9am - 4pm  
To be held at Latrobe University Bendigo’s Visual Arts Centre our keynote address will be from prominent social analyst 
and speaker David Chalke, Back To Normal (Not)! How Australians view the world post-GFC.  
 
In this insightful talk, David discusses the growing importance of cultural experiences and communities in a world short of 
real meaning and substance. He provides some tips on tempting your target markets out of their warm cocoons of home 
that they have invested in so heavily in recent years. 
 
To download the conference program and registration form click here. 
 
Other important dates: 
• 15 November – Victorian Tourism Awards Gala Dinner 
• 24 November – Tourism Industry Christmas Party 
 
WE WELCOME YOUR CONTRIBUTIONS TO THE HMAA NEWSLETTER SO TO SHARE YOUR NEWS AND 
STORIES, EMAIL THEM TO TAMARA at tristevski@vecci.org.au.   
 

http://www.vecci.org.au/ctig/Documents/CTIG%20Final.pdf
http://victoriantourismawards.com.au/
mailto:tristevski@vecci.org.au
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